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The digital narratives within virtual tourist communities on Bali
highlight the island’s rich cultural heritage through diverse
themes and discussions. Platforms like TripAdvisor, Facebook,
and Reddit play a significant role in shaping perceptions,
providing a space where travelers share experiences and
insights. Key themes include romanticized portrayals,
spirituality, cultural exchange, and ethical considerations,

tourist communities, tourism collectively shaping a nuanced digital portrayal of Bali. This

analysis was carried out using qualitative methods to explore
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email: Ultimately, these discussions encourage responsible tourism

prasiwibestari@undiknas.ac.id and promote Bali’s unique cultural values on a global scale.
The significance of this research lies in demonstrating how
DOI: digital spaces can foster meaningful connections between
https://doi.org/10.24843/JH.20 global audiences and local cultures. By promoting
24.v28.104.p04 environmental and cultural awareness, these virtual

communities help preserve Bali’s identity and heritage in the

face of increasing mass tourism.

INTRODUCTION

The rapid development of technology has enabled the emergence of digital
narratives, which have transformed how tourists engage with and share their
experiences. The rise of virtual tourist communities proves that digital narratives have
significantly become a platform for discussion, impacting how travelers engage with
and perceive destinations (Abdelhady, 2023; Jing et al, 2024; Singgalen, 2024). These
digital narratives are facilitated by various virtual tourist communities such as
TripAdvisor, Facebook, Reddit, and travel blogs/vlogs. The platforms have increasingly
influenced tourists’ perceptions and travel decisions.

In addition to traditional review sites, social media platforms like Instagram,
Facebook, and YouTube play an increasingly vital role in shaping tourists' perceptions
and influencing their travel choices. Social media has become a powerful influence on
travel due to its ability to showcase destinations through visual storytelling, with photos,
videos, and live updates. Instagram, for instance, has popularized destinations by
promoting visually captivating content that inspires potential tourists to explore new
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places (Pratistita et al, 2022). Influencers, travel bloggers, and even ordinary users can
share posts that reach millions, turning once-obscure locations into must-visit
destinations.

SOCIAL MEDIA HAS THE GREATEST
INFLUENCE ON TRAVEL DESTINATION

CHOICES
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Figure 1. Social Media Influence on Travel Destinations Choices
(Statista, 2023)

Digital narratives from various social media have transformed how people approach
travel (Picture 1). These platforms offer a mix of personal storytelling, peer validation,
and interactive content, all of which contribute to shaping tourists' perceptions and
guiding their travel decisions. As a result, social media, digital narratives, and the rise of
virtual tourist communities are closely interconnected. Social media platforms provide a
space for digital narratives, where travelers share their personal experiences and stories,
creating rich, user-generated content (Rahjasa et al, 2024). These digital narratives, in
turn, fuel virtual tourist communities on various platforms, where users engage, discuss,
and influence each other’s perceptions of destinations. Within these communities,
popular topics often include cultural experiences, local cuisine, hidden attractions,
accommodations, and practical travel tips, all of which help prospective tourists plan
their trips more authentically. The ongoing discussions about culture, for example,
allow travelers to gain insight into the unique customs, traditions, and local lifestyles of
destinations. Together, they shape tourists' choices and perceptions, making social
media a powerful tool in modern travel decision-making (Nur’afifah et al, 2021).

Virtual communities dedicated to Bali tourism provide a unique lens to examine
how information and narratives about the island's culture and traditions are shared and
discussed online. Bali, a renowned tourist destination, has been extensively discussed
within these virtual communities, focusing on representing and exploring its rich
cultural heritage. Virtual tourist communities have fundamentally transformed how
travelers connect with destinations and influenced their experiences before they set foot
in their next holiday destination. These online platforms, which often exist as forums,
social media groups, and specialized travel websites, help to provide spaces for
individuals to share advice, stories, experiences, reviews, and visual content about
destinations. In the context of Bali, virtual communities, specifically dedicated to
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tourism on the island, have served as a hub for discussions and exchanges about its
unique culture, heritage, and attractions (Andiani et al, 2022).

Virtual communities offer travelers practical information, such as tips, transport,
and local customs, and help shape collective perceptions of Bali’s cultural identity.
Through various online platforms and user-generated content, including photos, videos,
and personal reflections, the island’s traditions, religious practices, arts, and way of
living from the locals are constantly narrated and reinterpreted by locals and tourists.
These are essential hubs for traveling, offering much more than logistical information.
The platforms also foster a sense of shared connection among individuals planning to
visit, having visited, or simply dreaming of experiencing Bali. The exchange of
experiences, tips, and recommendations allows community members to become
informed, not only through practical advice but also by immersing themselves in the
personal narratives and emotional journeys of others. These digital narratives often
build anticipation and deepen engagement with the destination.

A vital feature of these communities is how they stimulate fantasy and imagination
in the context of tourism (Munar et al, 2014). Long before travelers set foot in Bali, they
virtually explored its landscapes, culture, and attractions through the eyes of other
members. This creates a form of "pre-visit" travel experience, where participants engage
in emotional and imaginative forms of exploration, visualizing their potential
experiences based on what they have seen or read in the community (Nur’afifah et al.,
2021). Such engagement heightens expectations and fosters an emotional connection
with Bali, allowing virtual travelers to mentally escape to their desired destination.

Moreover, these platforms go beyond just virtual escapism by playing a pivotal role
in practical trip planning. Through dynamic and interactive discussions, travelers can
obtain real-time advice about accommodations, transportation, hidden gems, and
cultural etiquette, often more personalized and up-to-date than what is available through
official tourism channels (Munar et al., 2014). This collective knowledge-sharing
enhances sociability among members, building a community atmosphere that nurtures
trust and camaraderie. As a result, these virtual communities influence how travelers
prepare for their Bali visit and significantly shape their expectations and perceptions of
the island’s culture, traditions, and attractions. Through continuous interaction, travelers
may feel more connected to Bali, forming a sense of belonging even before they
physically experience the destination.

This study addresses the research gap by examining the digital narratives of virtual
tourist communities dedicated to Bali tourism, focusing on understanding the key
themes and narratives surrounding Bali. This research will delve deeper into the specific
dynamics of these virtual communities. The objectives of this study are to explore the
information and recommendations provided within these communities to identify the
key themes and narratives about Bali and to examine how the digital representation of
Bali in these virtual communities influences tourists’ perceptions and travel decisions.
By analyzing interactions, shared media, and discussions, the study seeks to understand
how Bali’s cultural elements are represented in these spaces. Moreover, it will explore
whether these representations reinforce authentic, respectful depictions of Balinese
traditions or contribute to a commodified, exoticized view of the culture for global
audiences.

METHOD AND THEORY

In recent years, the travel and tourism industry has witnessed a significant shift in
how travelers gather information and plan their trips. The emergence of consumer-
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generated media, such as travel blogs, social media, and online reviews, has transformed
the dynamics of travel planning (Chung & Han, 2017). Researchers have been exploring
the factors influencing travelers' intention to use these platforms for travel-related
needs. Recent studies have also highlighted the growing importance of big data and
social media in the tourism industry. Tourists increasingly share their travel experiences
and perceptions through social media platforms, providing valuable information and
recommendations to potential visitors. This user-generated content significantly
influences the destination image and travel decisions of potential tourists.

Integrating digital technology in tourism marketing has brought significant
advancements to the industry, influencing traveler behaviour, marketing strategies, and
customer engagement. The Technology Acceptance Model (TAM) has been a critical
framework for analyzing how tourists adopt consumer-generated media (CGM) in
planning travel (Ayeh, 2015). The perceived usefulness, ease of use, and enjoyment of
consumer-generated media (CGM) have greatly influenced tourists' attitudes and
intentions to use this content as an information source. Trustworthiness was another
significant factor, mediating perceived usefulness and positively influencing attitudes,
particularly among younger travelers who were more inclined to utilize CGM (Ayeh,
2015; Ayeh, Au, & Law, 2013; Yuan, et al., 2022).

Smartphones have evolved as crucial tools for real-time travel information,
reshaping consumer interaction with tourism content. Previous research has highlighted
the impact of digital platforms like Facebook and other social media on consumer travel
choices, emphasizing storytelling, travel blogs, and mobile marketing (Binder, et al.,
2017; Kumar et al., 2021; Varga, et al., 2021). This demonstrates that validation from
friends and peers on social media can be just as impactful as price and weather when
choosing a travel destination.

Storytelling is a powerful strategy in tourism marketing, enhancing destination
appeal and fostering respect for local culture. Ghorbani & Azarnejad (2013) discussed
narrative tourism's benefits for both tourists and host communities, noting that digital
storytelling shapes perceptions and creates immersive experiences. Similarly, Bassano
et al., (2019) described storytelling as a tool for regional identity-building and economic
competitiveness, emphasizing that effective storytelling can deepen customer
relationships and establish a region's reputation.

The rise of online communities and personalized content has also transformed how
tourists interact with travel information. Chung and Buhalis (2009), examined online
travel communities, identifying information acquisition as the primary benefit for
travellers seeking reliable sources. Matloka and Buhalis (2010) further explored User
Personalised Content (UPC) tools, such as widgets, which enable travellers to customize
their information search, thus enhancing satisfaction and supporting destination
marketing.

Collectively, recent studies demonstrate the importance of adopting digital tools,
storytelling, and user-generated content in tourism marketing, underscoring the potential
for innovation in customer engagement and competitive advantage in a dynamic
industry landscape. Analyzing social media data can provide valuable insights into the
key themes and narratives surrounding a destination's culture. Bloggers, for instance,
often share their memorable cultural tourism experiences, shedding light on the factors
that contribute to a positive, enjoyable, and satisfying experience (Sulistyanto et al,
2022). Furthermore, the digital representation of a destination's culture in virtual tourist
communities can shape tourists' perceptions and travel decisions, as highlighted by the
research on the impact of digitization on tourism development.



464 | Ni Made Prasiwi Bestari, Budi Shantika, Pande Putu Wulandari Vol 28.4. November 2024

The theoretical framework centers on digital narratives, virtual tourist communities,
word-of-mouse, user-generated content, and interactive storytelling. Digital narratives
reveal how tourists construct Bali's cultural image online, while virtual tourist
communities highlight the dynamics of online-only spaces for shared experiences and
advice. Word-of-Mouse reflects the influence of online recommendations, and
consumer-generated content shows how tourists’ stories form a collective representation
of Bali. Interactive storytelling underscores community engagement, where users
collaboratively shape cultural perceptions. Together, these theories help to understand
how digital narratives in virtual tourist communities influence perceptions and travel
intentions related to Bali.

This research uses a literature review and netnography to examine how Bali is
represented in virtual tourist communities. The literature review establishes key
concepts like digital narratives and user-generated content, while netnography analyzes
interactions on platforms such as Facebook, Tripadvisor, and Reddit. These platforms
are popular for interactive storytelling and sharing real-time experiences, making them
ideal sources for exploring how tourists collectively narrate Bali's culture. The research
uses a qualitative interpretative approach to deeply analyze and understand these digital
narratives’ underlying meanings and perspectives, uncovering how users perceive and
express Bali's cultural essence in virtual communities.

The qualitative method, particularly through netnography, enables a nuanced
analysis of these user-generated narratives by observing, interpreting, and categorizing
online posts and discussions in natural settings. Netnography, a specialized form of
ethnography adapted for online communities, allows the researcher to delve into
travelers' motivations, sentiments, and cultural perceptions. This approach captures the
layered meanings behind travelers' portrayals of Bali, revealing how they construct
narratives and how these narratives shape broader perceptions and influence travel
intentions. By examining these online interactions in depth, the qualitative method
provides a comprehensive understanding of the collective representation of Bali’s
cultural identity in virtual spaces.

RESULT AND DISCUSSION

The digital narratives of virtual tourist communities dedicated to Bali tourism
reveal diverse themes and narratives surrounding the island's rich cultural heritage.
Tourists frequently discuss the intrinsic motivation to experience and understand
Balinese art and traditions, such as the unique Balinese Hindu temples, traditional dance
performances, and local handicrafts (Laksana, 2016). Additionally, the influence of
external societies, particularly the impact of tourism development on preserving
Balinese culture, has been a topic of discussion among these virtual communities.

The digital representation of Bali's culture in these virtual communities has also
highlighted the potential of cultural villages as a community-based tourism model.
Tourists have shared their experiences and observations of how these cultural villages
offer cultural immersion and preservation opportunities, fostering a deeper appreciation
for Balinese customs and traditions. Tourists have played a significant role in shaping
the discourse around Balinese ethnicity and culture (Dewi et al., 2021; Laksana, 2016).

The discussion will delve further into the representation of Bali through virtual
tourism and the role of online community engagement in shaping perceptions of the
island. As Vickers (2012) wrote in Bali: A Paradise Created, Bali's image as an exotic
and spiritually rich destination has long captivated the global imagination, shaping its
portrayal and appeal to travelers seeking cultural and personal transformation. Tourists’
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interactions on digital platforms contribute to a deeper understanding of Balinese
culture, shedding light on both the opportunities and challenges. Additionally, the
discussion will highlight key themes within virtual tourist communities and their
engagement, focusing on the portrayal of Bali in the virtual communities. Through these
insights, the discussion aims to demonstrate the potential of virtual communities in
promoting responsible tourism and fostering a globally accessible cultural appreciation
of Bali.

Bali Through Virtual Tourism and Online Community Engagement

Virtual tourist communities, like those on social media, travel forums, and blogs,
depict and discuss Bali's culture and traditions in various ways. The community
members' perspectives, knowledge levels, and sometimes personal experiences often
shape discussions on travel forums. TripAdvisor, Facebook, Reddit, and travel
blogs/vlogs are some platforms that communities use to share their traveling experience
and find information on their next destination. These platforms collectively shape a
comprehensive digital portrayal of Bali’s culture, landscapes, and tourism scene,
engaging users worldwide.

Table 1. Overview of Bali Tourism Community Platforms and Member Engagement
(Data calculated by the author based on information collected in 2024)

No Platforms Number of Forums / Members

1  TripAdvisor Over 130,000 forums

2  Facebook More than 10 Bali community forums, each with an
average of 100,000 members

3  Reddit Over 371,000 members on Bali forum

Table 1 highlights the scale and engagement of Bali-focused virtual tourism
communities on three major platforms: TripAdvisor, Facebook, and Reddit. On
TripAdvisor, the Bali Travel Forum has hosted over 130,000 discussion threads since
2004, offering a rich repository of traveler insights. Topics cover a broad discussion,
from cultural tours and Balinese art and music sessions to historical sites and the best
regions to experience Bali's Hindu traditions. Many users on the discussion ask for
advice on authentic experiences that connect them with Balinese culture and heritage.
Users discuss guided tours to historical temples, traditional Balinese villages, and scenic
sites in Bali. Some users even share tips on joining local workshops to learn Balinese
crafts like batik-making, wood carving, cooking classes, and making Balinese Hindu
offerings to enhance their cultural immersion.

Social media platforms like Facebook also play an increasingly central role in
shaping virtual travel communities, helping tourists choose their destinations and create
travel itineraries. On platforms such as Facebook, where over 10 Bali travel community
forums exist, travelers find a wealth of information and peer recommendations that
provide insights far beyond what traditional travel guides offer. With an average of
102,000 members per group—and some groups reaching as high as 215,000—these
forums are highly active spaces where members exchange recommendations, share
personal experiences, and offer practical tips. Each of these forums has over ten daily
posts with various topics. Unlike other virtual communities, however, much of the
content on Facebook is more focused on promoting tourist activities in Bali,
highlighting attractions and experiences that cater to visitors’ interests. These daily
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posts spark conversations on everything from must-visit spots to advice on navigating
Bali's cultural nuances, helping prospective travelers make more informed decisions.

The Bali-focused subreddit, on the other hand, has had 371,000 members since
2009, and it is a lively community that shares insights on Bali’s tourism, culture, and
current events. The subreddit also becomes a space for discussions about local news and
current events that impact Bali’s tourism and day-to-day life. It covers everything from
practical travel advice—Ilike the best accommodations and transportation tips—to
discussions on local news, environmental issues, and responsible tourism practices.
Members also delve into Bali’s cultural landscape, exploring topics like Hindu
ceremonies and traditional arts, with contributions from locals and long-term visitors
that add depth and authenticity.

YouTube's interactive nature enhances the virtual tourism experience, making it an
essential tool for exploring and appreciating Bali's rich heritage. YouTube has become a
vital platform for virtual tourism (Chang, 2021). This has allowed users to explore
destinations like Bali from the comfort of their homes. Content creators share travel
vlogs that showcase Bali's stunning landscapes, traditional ceremonies, and local
cuisine. These vlogs not only highlight the beauty of the island but also offer personal
narratives and experiences, giving viewers a more intimate understanding of the culture.
Additionally, YouTube hosts virtual communities where travelers can engage in
discussions, ask questions, and share recommendations, further enhancing their
connection to the destination.

These online communities are valuable resources for tourists seeking authentic,
current information. Through real-time interactions, members can ask specific
questions, learn about off-the-beaten-path attractions, and receive responses that reflect
local knowledge or recent visitor experiences. Unlike static travel articles, social media
forums allow for ongoing updates and discussions about recent changes or events,
giving travelers an accurate, up-to-date picture of the destination. These virtual
communities empower travelers to make choices that are more aligned with their values,
preferences, and interests, offering a uniquely personal and participatory approach to
trip planning.

Bali Highlights in Virtual Tourist Communities

Virtual tourism communities on social media, travel forums, and blogs provide
diverse perspectives on Bali's culture and traditions, influenced by the members'
experiences, knowledge, and personal insights. Commonly discussed themes include
romanticized portrayals of Bali, its rituals and spirituality, cultural exchange and
understanding, and environmental and ethical considerations. These discussions help
travelers gain a deeper, more nuanced understanding of Bali, encouraging appreciation
and respect for its unique cultural heritage.

First, common depiction centers on idealized representations of Bali. Many posts
focus on Bali’s scenic landscapes, traditional dances, temples, and religious ceremonies.
Communities frequently share images of popular sites like Uluwatu, Tanah Lot, and the
Tegallalang Rice Terraces, portraying them as serene and spiritual places. While this
romanticized view highlights Bali’s beauty, it can sometimes oversimplify or overlook
the everyday realities of Balinese life, presenting the island as an idyllic destination.

The discussion on Reddit reflects how virtual tourism communities sometimes
provide a candid look at changes in popular destinations, revealing how tourism
development can alter the character of a place over time.
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“I loved Tegalalang for its quaint, relaxing environment, with that one cafe
hanging off on the side.

But recently i went to bali again and check that place out, it looked like a
colosseum of cafe and loud obnoxious music just to look at trees and almost
bald rice terraces, are there many other what used to be good tourist spots
became like this?” (Doohoob on Reddit, 2024)

The user "Doohoob” on Reddit shares their personal experience of revisiting
Tegalalang Rice Terraces, once known for its peaceful atmosphere and natural beauty.
Describing it now as a "colosseum of cafes” with loud music and sparse rice terraces,
the post highlights the impact of commercialized tourism on Bali’s iconic landscapes.
Such comments resonate with others who may feel disappointed by the shift from
authentic cultural experiences to over-commercialized tourist attractions. Many users
share this view, feeling disappointed by the shift from authentic cultural experiences to
highly commercialized tourist spots in Bali. These discussions serve as constructive
critiques, emphasizing the challenge of balancing tourism with preservation. Some
comments express regret over the lack of sustainable planning in certain areas. In
contrast, others suggest that longing for quieter days is unhelpful, noting that everyone
plays a role in these changes (Coalclifff on Reddit, 2024). Such virtual conversations
help future travelers set realistic expectations and encourage talks on responsible
tourism and the importance of sustainable development.

Secondly, a significant theme that often becomes a great topic in virtual
communities when discussing Bali is its rituals and spirituality. There is a great interest
in the Balinese Hindu rituals, ceremonies, and festivals, including Nyepi (the Day of
Silence), Galungan, and Kuningan. Nyepi, the Balinese Day of Silence, is a day of quiet
reflection when the island shuts down completely, and residents observe silence and
meditation. Galungan ceremonies, held every 210 days, celebrate the victory of good
(dharma) over evil (adharma), with offerings and decorated bamboo poles (penjor)
adorning homes. Ten days later, Kuningan honors ancestral spirits as they return to the
heavens, with rituals expressing gratitude and connection to the spiritual realm.
Communities typically share this information, framing Bali as a profoundly spiritual
place and explaining the symbolism behind the rituals.

»\'w J Tomorrow is Nyepiin Bali (Menday the 1th 5 54 1. Re: Tomorrow is Nyepi in Bali (Monday the 1ith ¢ 54

March

Mar 10, 2024, 5:43 AM

Tomorrow is Nyepi so just a few reminders. You can't go
outside your accomodation at all, except for a medical
emergency and it's a strict rule. The special exceptions are
muslims on the way and back to pray at their local mosque
because of Ramadan. But this is via a special agreement so
please understand when you see people gathering at the
mosques.

Also please remember to have your lights turned off and if
you have windows that are visible from outside try to cover
them with paper or draperies. Also no loud music, talking etc.
Every year the TV stations and internet are turned off but
sometimes BizNet or other companies can still provide
service.

When in doubt about any of this ask the hotel or someone in
your village for advice.

If it's not rainy or cloudy the stars and moon are amazing at
night because of the dark. Remember to look up! I'm sure I've
forgotten a lot of stuff but anyway, enjoy this wonderful time in
Bali.

March

Mar 10, 2024, 612 AM

Love Nyepi and wish | were there. Enjoy everone. It's a very
special time.

Reply

4. Re: Tomorrow is Nyepi in Bali (Monday the © Save
Tith March
Mar 10, 2024, 4:38 PM

| wish i was there as well,we have spent two Nyepi days in Balithe
tranquility and silence was just so beauitiful peaceful and
relaxing.

For all of you there enjoy this special day.

Figure 2. Discussion about Nyepi (the Day of Silence) (Tripadvisor, 2024)
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On TripAdvisor (Picture 2), for example, discussions about Nyepi have received
positive responses, with many sharing their experiences and expressing a desire to
return to Bali to experience Nyepi again. This portrayal reflects both curiosity and
respect for the island’s spiritual heritage.

Thirdly, discussions around cultural exchange and awareness are prominent in these
virtual communities. With its rich culture, Bali appeals to travelers to explore deeper
cultural insights, participate in cooking classes, visit local artisan workshops, or learn
about core Balinese values such as Tri Hita Karana (harmony among people, nature,
and the divine). This type of engagement often appears in travel blogs and personal
stories, where the goal is to educate others and encourage a respectful understanding of
Balinese traditions. YouTube is a travel vlogs platform where people can share their
travel experiences. When searching for vlogs on Balinese culture, one can easily find at
least five distinct vlogs that delve into various aspects of Bali's rich cultural heritage
(Table 2). These vlogs often cover topics such as traditional ceremonies, local customs,
art forms, and the everyday lives of the Balinese people, providing viewers with a vivid
portrayal of the island's heritage. What is particularly noteworthy is the high level of
interaction between the vlog creators and their audiences. Viewers frequently leave
comments sharing their personal experiences with Balinese culture, discussing what
they found most fascinating or how their interactions with locals enriched their
understanding of the island. Many travelers share their experiences through detailed
narratives, photographs, and videos illustrating their participation in local customs and
rituals. These stories serve as personal reflections and informative guides for potential
visitors, highlighting the significance of various traditions, festivals, and daily practices
within Balinese culture.

Table 2. List of search results for “Balinese Culture” on YouTube (Data calculated by
the author based on information collected in 2024)

No Video Title Content Viewers Comments Date
Creator Posted
1 A Guide to Bali's Customs, Don's Swank 21 K 42 May, 2023

Traditions & Architecture Guide
with a Local Guide

2 The Hidden Side of Bali DotsonaMap 308 K 301 November,
(Local Indonesia) 2023
3 Things to KNOW Before Deana and 14K 38 April, 2019

Visiting BALI! (Culture Phil
Shocks, Travel Tips &

Advice)

4 4-days in Ubud (The Jits into the 359K 591 March, 2023
Cultural Hub of Bali, Sunset
Indonesia)

5 BALI, INDONESIA | The  Gabriel 26 K 94 December,
History, Religion & Culture Traveler 2022

The level of interaction seen in the comments section shown in Table 2, indicates
that viewers are not only consuming content but are also actively engaging with it,
sharing their insights and experiences, which fosters a sense of community around the
topic. This digital engagement signifies a dynamic exchange of cultural narratives,
allowing audiences worldwide to appreciate Bali's traditions and lifestyle better while
encouraging respectful engagement with its culture. Ultimately, these digital narratives
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play a vital role in shaping perceptions of Bali, bridging the gap between the local
community and global audiences through shared stories and experiences.

Lastly, environmental and ethical concerns are increasingly prominent in
discussions within virtual communities. Conversations regarding the impact of tourism
on Bali’s culture and environment—covering issues such as waste management, cultural
commodification, and over tourism—demonstrate a growing consciousness surrounding
responsible travel practices. The rapid development of Bali, fueled by tourism, has
ignited intense debates within virtual communities. While some embrace the changes as
a necessary step towards progress and economic prosperity, others express deep concern
over the erosion of Bali's unique cultural heritage and natural environment.

% Enough_Nail_§203 - 1y ago « Edited Ty ago «

| feel like there has been an evolution of Balinese culture. And yes, | love the modern/traditional Balinese mix.
And it has NOTHING to do with beach clubs.

What | mean is - it's the food, the smell of incense, the colours/ street art, the sublime urban gardens and
ingenious upcycled eclectic vibe that is surrounded by rice terraces [ sunsets, smiling locals. It's the surf, the
salt on humid skin and the bronze you get wandering the gangs to seek a Bintang and a Nasi Goreng from
your favourite warung. It's definitely still about the temples, the traditional architecture, the offerings, fire
dancers etc - the cultural progressien.

The world is a melting pot and Bali is very unique. It can't lose its traditions nor can it stand still.
O] 14 {1 Award > Share
‘i havereddit - 1y ago -
Best answer...

Bali's culture has always evolved, and continues to co-evolve along with tourism.

© 5 £l Award A> Share

@ SB2ZMB - Ty ago -

0Omg. You clearly never visited before the tourism boom.

Balinese culture evolves to get the tourist dollar.

= 4 L) Award > Share

Q thee-optimist - 4mo ago -

Have been regular visitor since late 80's. I'm finding it harder to look past all the down sides: plastic pollution,
seemingly uncontrolled development, traffic congestion.

® {108 & (O Reply L) Award D Share

kulukster - 4mo ago -

| still love Bali but not for the things you are looking at. I'm interested in the Indonesian cultures, art, music,
dance, traditions. | don't surf or go to beach clubs or bars or crowded spaces. My favorite parts of Bali are
away from the south but even now the Russians are capitalzing on former wide open spaces so we'll have to

see,
39 & (OReply Ll Award > Share
(® 1more reply

Figure 3. Discussion about Bali’s Environmental and Ethical Concerns (Reddit, 2024)

Digital narratives about Bali are increasingly showcasing both its beauty and its
challenges. While they often highlight the island's stunning landscapes, rich culture, and
warm hospitality, they also shed light on pressing environmental and ethical issues. The
discussions on Reddit, for example (Picture 3), emphasize how tourism influences local
traditions and suggest ways visitors can respect cultural sites. Ultimately, these
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narratives serve as a call to action for both Balinese and travelers to engage together to
preserve the wealth of Bali.

Virtual tourism communities on social media, travel forums, and blogs provide
diverse perspectives on Bali's culture and traditions, focusing on themes such as
idealized portrayals of the island, its rituals and spirituality, cultural exchange, and
environmental concerns. Discussions often highlight romanticized images of Bali's
landscapes and cultural practices but also reflect disappointment over commercializing
once-peaceful sites. Additionally, growing conversations around environmental and
ethical issues emphasize the impact of tourism on Bali's cultural and natural
environments, fostering a dialogue about responsible travel practices and the importance
of sustainability. Overall, these narratives contribute to a nuanced understanding of Bali,
promoting respectful engagement with its culture and heritage.

CONCLUSION

Virtual tourist communities centered on Bali provide rich, multifaceted narratives
that explore the island’s culture, traditions, and the complexities of tourism’s impact.
Platforms like TripAdvisor, Facebook, YouTube, and Reddit are instrumental in
allowing travelers to share experiences and seek guidance on local customs, historic
sites, and traditional Balinese arts. These forums collectively portray Bali’s cultural
richness, where tourists discuss their motivations for seeking authentic experiences.
Through these shared insights, travelers gain meaningful advice that deepens their
connection to Balinese culture and traditions, shaping more personalized and immersive
journeys. This allure is mirrored in virtual communities, where discussions often
emphasize the island’s unique blend of tradition and modernity. Bali’s image as a
“paradise” has been constructed in the eyes of outsiders and within the island itself
(Vickers, 2012). Over time, this constructed image has been reinforced through colonial
encounters, artistic depictions, and the rise of global tourism, all of which have
contributed to its allure as an exotic and tranquil destination. In recent years, online
virtual communities have further amplified this image, with travelers sharing personal
experiences and cultural insights, shaping how Bali is perceived and marketed to a
global audience through platforms like TripAdvisor, Facebook, and YouTube.

Interaction in these digital spaces is vital for travelers and content creators. These
personal stories, images, and videos illustrate aspects of Bali’s heritage, enhancing
global awareness and understanding. Moreover, viewers frequently engage with the
content creators by sharing their reflections and experiences in the comments, creating a
vibrant digital community centered around Balinese culture and its environment. This
level of interaction encourages respectful cultural appreciation, allowing audiences
worldwide to engage with Bali beyond its touristic appeal.

Common themes in these communities include romanticized portrayals of Bali, its
rituals and spirituality, cultural exchange, and environmental and ethical considerations.
Discussions on these topics give travelers a deeper and more nuanced view of the
island, encouraging appreciation and respect for its unique -cultural heritage.
Conversations also emphasize the need for responsible travel practices, with members
sharing concerns over issues like waste management, over-tourism, and cultural
commodification. Ultimately, these digital narratives bridge Bali’s local perspectives
and a global audience, promoting a mindful approach to tourism that honors Bali’s
culture and environment.

In conclusion, digital narratives within virtual tourist communities play a pivotal
role in shaping perceptions of Bali and enhancing the virtual tourism experience.
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Through various social media platforms and dedicated travel forums, content creators
and travelers share rich, diverse representations of Bali’s landscapes, culture, and daily
life, crafting a dynamic and immersive portrayal of the island. These narratives bring
Bali’s beauty and heritage to a global audience and foster a sense of connection and
belonging among virtual travelers. As digital tourism continues to evolve, virtual
communities will remain essential in cultivating authentic experiences, deepening
cultural appreciation, and creating a bridge between travelers and the destination. The
digital representations of Bali in these communities will further contribute significantly
to the island’s global appeal and help sustain interest in its heritage, even from afar.
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